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q 	Spring 2011 (Ad deadline is April 11, 2011)
	 q Full page:  5” x 8”	 q Half Page (vertical):  2.25” x 8”
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Presidents’ Letter
Betty Crowder, President 2008-2010
Mike Klein, President 2010-2012

A Conversation
Each year the board of the Michigan 
Science Teachers Association holds a 
two day Spring Retreat. The meeting 
begins with dinner and a strategic 
planning session aimed at identifying 
and discussing challenges and issues in 
science education facing K-16 teachers 
in the state of Michigan. Every two 
years at the annual Spring Board Retreat 
another important event takes place. 
The president of the past two years 
passes the gavel to the president-
elect creating a seamless transition 
as the new president takes office. 
Please welcome Mike Klein as the new 
president of the Michigan Science 
Teachers Association for 2010-2012. 

The following is a conversation between 
incoming president, Mike Klein and 
outgoing president, Betty Crowder.

Betty, as I think about the transition 
from your presidency to mine, could 
you share some of the highlights from 
the last two years? 
MSTA has been struggling to revise 
its Constitution and Bylaws for 
the past several years. We finally 
succeeded in bringing a draft to our 
members for a vote in March. This 
is an important accomplishment as 
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it provides the framework for our 
professional organization. Also, we 
defined policies and procedures 
that will assist in the work of our 
committees. We have streamlined 
our board meetings to allow more 
time for our committees to meet. 
Our executive director established 
a monetary donation process by 
which our board members support 
memberships and/or conference 
registrations for new teachers. We 
continue to work closely with the 
Michigan Department of Education, 
the Michigan Assessment Coalition and 
the Math Science Center Network to 
strengthen science education within 
our state. Our greatest strength is 
our annual conference. For the past 
two years, our conference continues 
to provide exemplary opportunities 
for professional development and 
networking.

Note from the 
Newsletter Editor
By Cheryl Hach, Kalamazoo Area 
Mathematics and Science Center

Happy Spring! Students always think 
they’re the only ones “counting the 
days” til summer vacation! Little do 
they know……

I have received several articles to 
include in this edition of the newsletter 
that contain curriculum ideas, projects 
and opportunities for teachers to think 
about for future classes. Some of these 
have been in response to MSTA mini-
grants and opportunities to attend the 
conference as a MEEMIC scholarship 
recipient. I am always happy to pass on 
good ideas that are submitted, so please 
enjoy what is turning out to be an edition 
full of possibilities! Take some time on 
those lazy summer afternoons to think 
about making changes and including new 
adventures for your students.

I wish everyone a safe and happy 
summer, filled with sunshine, peace and 
a full recharge of your batteries!
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